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Arquivar e analisar as imagens-mensagens
dissidentes das redes a partir da cultura do
design

Didiana Prata, Giselle Beiguelman

design de comunicagdo; visualizagdo de dados;imagem ativista;
cultura visual; redes sociais

O campo do design de comunicagdo se ampliou com as novas formas de
produzir, visualizar, mediar, arquivar e apreender as pecas graficas que circulam
nas redes sociais, alterando os cédigos da cultura visual digital da atualidade. A
fim de investigar o objeto grafico dessa comunicacdo de massa - as imagens-
mensagens - a pesquisa faz um recorte temporal, selecionando as pecas
veiculadas no Brasil desde as eleicBes presidenciais de 2018, abrangendo os
primeiros anos do governo Bolsonaro e o inicio da pandemia do coronavirus. Um
periodo de acontecimentos politicos, de uma crise social, econdmica e sanitaria
sem precedentes que provocaram a criagdo e circulagao de milhares de pecas
com multiplas linguagens graficas (BEIGUELMAN, 2021). As imagens-mensagens,
termo denominado nesta pesquisa, correspondem a mini cartazes digitais e
guardam uma relagao analoga com pecas de design ativista de outros periodos
da histéria. Quando associadas a uma hashtag tematica ativista, formam
fragmentos narrativos coletivos - caracterizados pelas apropria¢des de imagens,
ilustragdes, uso da linguagem verbal - produzidos pelos préprios usuarios com
as “ferramentas de design” dos aplicativos dos smartphones. Com o objetivo de
discutir esse novo vocabuldrio estético, os resultados parciais sdo apresentados
em dois experimentos graficos, os sites “Calendario dissidente: cultura visual
e memoria grafica brasileira” e “Pantone Politico”. O processo de extragdo e
classificagdo dos dados exigiu o uso de Inteligéncias artificiais como ferramentas
criativas e curatoriais (PAUL, 2011; MANOVICH, 2018). Buscou-se também um viés
mais semantico a partir do diagrama “Dominios da Cultura do Design” (JULIER,
2006), proporcionando uma leitura sistémica sobre esses artefatos. Subordinado
as politicas algoritmicas das plataformas, o material aqui apresentado poderia
esmaecer no fluxo das redes, recaindo no esquecimento. Contudo, quando seus
fragmentos sdo extraidos da midia, por meio da metodologia de visualizacdo de
dados usada, oferecem uma amostra significativa da producdo grafica brasileira.
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How to archive and analyze the dissent images-
messages of social media from the Design
Culture perspective

Didiana Prata, Giselle Beiguelman

communication design; data visualization; activist image; visual
culture; social networks

The field of communication design has expanded with new ways of producing,
viewing, mediating, archiving and apprehending the graphic pieces that
circulate on social networks changing the codes of today's digital visual culture.
In order to investigate the graphic object of this mass communication - the
images-messages - the framework of this study consists of the graphic pieces
circulated in Brazil since the 2018 presidential elections; including the first years
of Bolsonaro's government and the beginning of the coronavirus pandemia.
That was an unprecedented period of political events, of social, economic and
health crisis which provoked the production of thousands of posts with multiple
graphic languages (BEIGUELMAN, 2021). The images-messages, term used in this
research, correspond to mini digital posters and are analogous to activist graphic
design pieces from other periods of history. When associated with an activist
hashtag, form collective and fragmented narratives - characterized by the use of
image appropriation, vector illustration, and verbal language - produced by the
users with the “design tools” provided by the smartphone applications. In order
to discuss this new aesthetic vocabulary and its potential, the partial results are
presented in two graphic experiments, the websites “Dissident Calendar: Brazilian
visual culture and graphic memory” and “Pantone Politico”. The data extraction
and classification process required the use of Artificial Intelligence methodology
as creative and curatorial tools (PAUL, 2011; MANOVICH, 2018). A more semantic
bias was also sought, through the application of “Domains of Design Culture”
diagram (JULIER, 2006).Thus, providing a systemic view of these graphic artifacts.
Subordinated to the platform’s algorithmic policies, the material presented here
could fade in the flow of networks, falling back into oblivion. However, when their
fragments are extracted through the data visualization methodology from the
social media flow, they offer a significant example of Brazilian graphic production.
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